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MemopaHaym

3a NpeKkpaTsiBaHe Ha peknamara u
NPOMOLMATA Ha TIOTIOHEBU U3genus
M CMOHCOPCTBOTO OT CTPaHa Ha
TIOTIOHeBaTa uHayctpua B bbnrapus,
B U3nbJsiHeHne Ha HacokuTte no un. 13
Ha PamMkoBaTa KOHBEHLMA 3a KOHTpOnN
Ha ToTIOHa Ha C30
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Memorandum

for a comprehensive ban on tobacco
advertising, promotion and
sponsorship, in line with the
Guidelines for implementation of
Article 13 of the WHO Framework
Convention on Tobacco Control

1. MoanucaHWTe MeXxOyHapoOHW opraHusauuu,
MHCTUTYLMXU Ha ObpKaBHaTa M MecTHa BnacT,
npeacTaBUTENM Ha TrPaxgaHCKo 06LLEeCcTBO,
BepouanoBeaaHusl, Gu3Hec, Hayka U Meauu, ¢
HacToALmMA MeMopaHayM nspassBame
3arpuKeHOCT OTHOCHO MPaKTUKUTE Ha peknamMa u
MpoOMOLMA  Ha  TIOTIOHEBM  M3denuna U
CMOHCOPCTBO OT CTpaHa Ha KOMMaHWUTE, KOWUTO
neyensT oT NpoV3BOACTBOTO "
pasnpocTpaHeHneTo uM. Tesn NpakTukM ca B
NpoTUBOPEYNe C aHraxnmMeHTUTe Ha Penybnvka

Bbnrapua kbm PamkoBata KOHBeHUMs 3a
KoHTpon Ha TioTIoHa (PKKT) Ha C30 w
3agbnboyaBatr  Texkata  3aBMCMMOCT  Ha

GbnrapckoTo O6LECTBO OT THOTIOHONYLLIEHETO U
TIoTIoHeBaTa NHOYCTPUS. Upes TO3U
MeMopaHaym ce aHraxupame 3a eHepruyvHu
CreLlHn OeiCcTBUS 1M NogdkpensiMe nocoyYeHuTe B
HEro  KOHKpeTHM CTbMKM M Mepku  3a
npeofonsiBaHe Ha pekrnamara, npomouusTa U
CMOHCOPCTBOTO - KakTO Ha TIOTIOHEBU MU
CBbP3aHU C TAX U3OENKUs, Taka U Ha TIOTIOHeBaTa
nHAaycTpUsa kato uano. Llenta HM e ga nosuwnM
obuwecTBeHOTO pas3bupaHe 3a npobnemute,
NMPUYMHABaHM OT pekrnamaTa U rnpomouusita Ha
TIOTIOHEBW M3ENMS, U CMIOHCOPCTBOTO OT CTpaHa
Ha TIOTIOHEBaATa WHAOYCTPUSS M A HACO4YUM
BHMUMaHMETO W ycuUnNusSTa Ha ObpXaBHUTE
opraHu, NONUTUYECKUTE nuaepwu, mMeguute wu
rpaXxgaHckoTo OoOLecTBO, 3a CrewHoTo UM
paspeLuaBaHe.

2. bbnrapus e cpeq Haii-TeXKo 3acerHaTtute B
EBpona cTpaHu OT CMbPTHOCT U 3abonsBaHus,
CBbP3aHu ¢ ToTIOHOMYLWeHeTo.12 Haii-3acerHaTu

1. By this Memorandum the undersigned
international organizations, national and local
government institutions, representatives of civil
society, religious denominations,  business,
scientific and mass media organisations express
concern with the practices of advertising and
promotion of tobacco products, and sponsorship
by companies which profit from their production
and distribution. These practices are in
contradiction with Bulgaria’s commitments to the
WHO Framework Convention on Tobacco
Control (FCTC) and deepen the Bulgarian
society’'s heavy smoking addiction and
dependence from tobacco industries. By this
Memorandum we commit to urgent actions, and
support the specific steps and measures
outlined in it, in order to overcome advertising,
promotion and sponsorship - both of tobacco
and related products, and of tobacco industry in
general. We aim to raise awareness of the
problems caused by tobacco advertising,
promotion and sponsorship, and to focus the
attention and efforts of state authorities, political
leaders, the media and civil society on their
urgent resolving.

2. Bulgaria is among European countries most
affected by smoking-related diseases and
mortality.>? Young people, women, people from

1 https://www.mediapool.bg/pusheneto-e-otgovorno-za-nad-12-ot-smartnite-sluchai-u-nas-news286294.htm
2 http://cardiobg.com/index.php?option=com_content&view=article&id=7408&catid=48&Itemid=124
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Ca Mnagute Xopa, XeHute, Xopata OT yA3BUMU
rpynm n Tes3m B HepaBHOCTOI7IHO NonoXeHune.

3. 3akoHogaTenHuTe HOpMW 3a OrpaHMyaBaHe
Ha peknamaTa M MpomMouusiTa Ha THOTIOHEBU U
CBbp3aHN C TAX U3OEnusA M CMOHCOPCTBOTO OT
CTpaHa Ha TIOTIOHEBaTa WHAYCTPUS OCTaBAT
WwMpoko nomne 3a 3aobukansHe. O6Gpa3bT Ha
TIOTIOHOMYLIEHETO W Ha CBbp3aHaTa C Hero
MHOYCTpUS ce nonynspuavpa Wu nermtuMmmpa
KaTo HopMarieH 1 O6LECTBEHO NMPUEMITUB, KAKTO
ype3 npogblihkaBaliaTa peknama no ynuuw,
nnowagn u maructpanuM, U BbB MecTata 3a
npogaxba, Taka CbLWO M 4Ype3 npomouusiTa Ha
oblecTBEHM MecTa, W  MOAKPENEeHOTo OT
ObpXaBHU  UHCTUTYLMU  CMOHCOPCTBO  OT
TIOTIOHEBWU KOMMaHMKW. Te3n NpakTMKM YecTo ca
HacoyeHa KbM feua, MoApacTBalUy, >KEHW,
Bb3pacTHM Xopa U ApYrn ys3BUMK rpynu.3456.7
Mpe3 2016 r., nNog KoopauMHMpaH HaTUCK Ha
WHOyCTpusTa, HapogeH npepctasuten Ge
NPUHYAEH ga oTTernm egMHCTBEHOTO HarnpaBeHo
[0 MOMEHTa npeasioxkeHne 3a 3akoHoAaTerlHu
NMPOMEHN 3a OrpaHW4yaBaHe Ha peknamara,
NPOMOLMSITA U CMIOHCOPCTBOTO Ha THOTHOH.8

4. ToBa Hanara crnegHuTe pewnTernimn nencTeus
3a npeogondaBaHe peknamarta, npomMmouundaTta um
CMNOHCOPCTBOTO - KaKTO Ha THOTIOHEBU U
CBbp3aHn C T4AX n3genuad, Taka n Ha TioTioHeBaTa
MHAOYCTPUA KaTo UANo:

4.1 ObcwxaaHe u npegnaraHe Ha MNPOMEHW B
3aKOHOAATENCTBOTO, CBbP3aHO C peknamara u
CTUMYNUpPaHEeTO Ha NpoAaxouTe Ha TIOTIOHEBUTE
N30enus, KakTo M CMOHCOPCTBOTO OT CTpaHa Ha
TIOTIOHEBATA UHAYCTPUS.

4.2 PernameHTUpaHe OTIOBOPHOCTUTE Ha
ObpXaBHUTE MHCTUTYUMW MO NpuiaraHeTo Ha
un. 13 ot PamkoBaTa KOHBEHLMSI 3@ KOHTPOS Ha
TIOTIOHA.

4.3 lNoBuwaBaHe Ha rpaxgaHckoTo pasbupaHe
3a npobnemwute, Mpou3TUYalyM OT fMncata Ha
3abpaHa 3a peknamata M CTMMYMUPaHETO Ha
npogaxobute Ha TIOTIOHEBUTE U3JenUsa WU
CMOHCOPCTBOTO OT CTpaHa Ha THOTIOHEBaTa
WHAYCTPWS.

4.4 Cb3pgaBaHe Ha MeXayBeoMCTBeHa paboTHa
rpyna 3a orpaHuyaBaHe Ha TIOTIOHOMYLLEHETO,
BKIMIOYUTENHO 4pe3 peknama, npoMouusTa u
CMOHCOPCTBO, C Y4acTUETO Ha 3[ApaBHU, Hay4HW,
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vulnerable groups and disadvantaged people
are most affected.

3. Legislation restricting the advertising and
promation of tobacco and related products. and
sponsorship by the tobacco industry, has wide
loopholes. Smoking and tobacco industry’s
image are promoted and legitimized as normal
and socially acceptable through: advertising in
the streets, squares and highways, at retail
outlets; public promotions; and tobacco
sponsorship supported by state institutions.
These practices often target children, youth,
women, elderly people, and other vulnerable
groups.34567 |n 2016 r., after coordinated
industry pressure, a Member of the Parliament
had to withdraw the only proposal ever made for
legislative changes for restriction of tobacco
advertising, promotion and sponsorship.8

4. This requires the following decisive actions to
overcome advertising, promotion and
sponsorship - both for tobacco and related

products, and for the tobacco industry in
general:

4.1Discussing and  proposing legislative
changes regulating tobacco advertising,
promotion and sponsorship.

4.2 Defining the state institutions’

responsibilities in regards to implementation of
Article 13 of the WHO Framework Convention
on Tobacco Control.

4.3 Raising public awareness of problems
caused by the lack of a comprehensive ban on
tobacco advertising, promotion and
sponsorship.

4.4 Forming an inter-agency working group for
restricting of smoking - including its advertising,
promotion and sponsorship - and involving
health, scientific, non-governmental and other

https://www.tobaccofreekids.org/assets/global/pdfs/en/APS_youth_facts_en.pdf

https://pediatrics.aappublications.org/content/139/6/e20163353

https://www.ncbi.nlm.nih.gov/pmc/articles/PMC2734119/

https://www.who.int/tobacco/global_report/2013/enforce_bans.pdf

https://www.who.int/mediacentre/background/2002/back2/en/

http://www.banker.bg/upravlenie-i-biznes/read/abv-ottegli-predlojenieto-kutiite-s-cigari-da-budat-skriti-ot-vitrinite
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HenpaBUTENCTBEHN OpraHn3aunn, HeCcBbp3aHU C
TOTIOHEBATa MHOYCTPUA.

4.5 3anosHaBaHe Ha ObpXXaBHUTE MHCTUTYLIMMW,
NoNUTUUNTE,  TFPaXXOAaHCKOTO  OOWecTtBo MU
MeauuTe ¢ Hacokute no npunaraHe Ha yn. 13 ot
PKKT Ha C30, ¢ uen TAXHOTO MbIHO
M3MNbIIHEHME - KaKTO 4Ype3 MONMTUKA Ha
HaLUMOHAaNHO M MEeCTHO HMBO, Taka U u4pes
camoperynaTopHu, €eTUYHU U OpYr1 MEXaHU3MM.

5. lMoanucanute HactosAwma MemopaHaym ce
aHraxwupar ga:

5.1 npoTMBOAENCTBAaT C BCWUYKN Bb3MOXHU
cpeacTBa Ha peknamata M npomouusta Ha
TIOTIOHEBM W3QENNs, Ha CMOHCOPCTBOTO OT
CTpaHa Ha TIOTIOHeBaTa MHOYCTPUA, KaKTo U Ha
nonynspusmMpaHeTo W  umgeanusMpaHeTo Ha
nybnuyHus obpas Ha TIoTIOHeBaTa MHAYCTPYA B
Bwnrapus;

5.2 He npuvemar N0  HUKAKbB  Ha4uH
duHaHcupaHe  unu Opyrn dopMum  Ha
nognomaraHe - maTepuanHo unu no gpyr HaymH
- OT TIOTIOHEBaTa WHAOYCTPUA U CBbp3aHU C
WHTepecute 1N nuua, opraHusauum "
UHCTUTYLUM,

5.3 n3obnuyasar no BCSIKAKbB Ha4uH
peknamarta, npomouusiTa M CMOHCOPCTBOTO Ha
TIOTIOHEBATa WHOYCTpUS U OnpoBepraBame
noasexagawmte N NoCnaHus;

5.4 npunarat npenopbkute no un. 13 or PKKT
Ha C30.

6. Hactoawumar MemopaHaym e uHuuMMpaH oT
rpaxpgaHckata Koanuumsa 3a xumBoT 6e3 TIOTIOHEB
AVM, C nogkpenarta Ha odwmca Ha CBeToBHaTa
30paBHa oOpraHvM3aumMsi U B MapTHbOPCTBO C
MwuHucTepcTBO Ha 3gpaBeornas3saHeTo. Ton e
pesyntaT oT CTpaTernyecka pabotHa cpeLia no
npobnemMuTe Ha CMOHCOPCTBOTO OT THOTHOHEBMU
KoMnaHuu, nposena ce Ha 21.05.2019 r. B
Cocua n obcbaeHns Ha cpelwiata AHanNUTUYEH
poknapg.®

7. OpraHmsauum v UHCTUTYLMK, Xenaewm fa ce
npucbeanHAT kbMm MemopaHayma, MmoraT 3a
3asABsIBaT UHTEpPEC KaTo nognuwat dopmynsp -
MemopaHaym. 3a noseye MHoOpMaLUUa MoxeTe
aa niweTe Ha nmenn agpec:
coalition.bezdim@gmail.com

stakeholders, strictly not-related to the tobacco
industry.

4.5 Getting state institutions, politicians, civil
society and the media familiar with the
Guidelines for implementation of Article 13 of
the WHO FCTC, with a view to their full
implementation - both through policies at
national and local level, and through self-
regulatory, ethical and other mechanisms.

5. The signatories of the current memorandum
engage to:

5.1 counteract by all possible means: tobacco
advertising, promotion and sponsorship, as well
as promotion and improving the tobacco
industry’s public image in Bulgaria;

5.2 never accept in any way funding or other
forms of support - material or other - from
tobacco industry or people, organizations and
institutions related to it;

5.3 unmask in any way tobacco advertising,
promotion and sponsorship and argue to its
misleading messages; and

5.4 implement the Guidelines for implementation
of Article 13 of the WHO.

6. This memorandum was initiated by the civic
Smoke Free Life Coalition with the support of
the office of the World Health Organization in
Bulgaria, and in partnership with the Ministry of
Health. It is a result of the strategic workshop on
tobacco sponsorship held on May 21, 2019 in
Sofia, and reflects upon an analytical report
presented at the meeting.®

7. Organizations and institutions that would like
to sign the memorandum shall express their
interest by filling the form - Memorandum. For
more information please write to:
coalition.bezdim@gmail.com

9 AnToHoB 1., Baposa B. JlunceawoTo C. MNperned Ha CNOHCOPCTBOTO Ha TOTIOHEBaTa MHAYCTpus B Bbrrapusa, 2019.
AHanuTUYHKAT goknag e n3paboTeH ¢ nogkpena Ha MexayHapoaHus cbio3 3a 6opba ¢ Tyb6epkynosata u 6enogpobHuTe

3abonsasaHus, MNapwx.

10 Antonov P.., Barova V. Missing S. Review of the tobacco sponsorship in Bulgaria, 2019. The analytical report was
prepared with the support of the International Union Against Tuberculosis and Lung Disease, Paris.
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8. MMopgnucanute HacToawma MemopaHaym,
npeAcTaBnsBaHW OT noanucanuiTe ro  CBoOuU
npeacraButeny, nNpegocTaBaT  [0B6POBOMHO

KOHTaKTHa Mchopmame N ce CblnacdBar.

8.1 ga nonydyaBaT nocrnefsalla wnHdopmMaums,
CBbp3aHa C U3NbIIHEHWETO MY; U

8.2 pa y4yacTtBaT no cobcTBeHa npeleHka U B
paMKUTe Ha Bb3MOXHOCTMTE CW B nocreasallu

cpel UM Opyrm  OencTBUsl, CBbp3aHu C
U3MbIIHEHWETO MYy.
noanncAnu:

09.09.2019
Codmn

8. Signatories of the current memorandum,
represented by their signed members, provide
their contact information by their own will, and
agree:

8.1 to receive further information with regard to
its implementation; and

8.2 to participate at their own discretion and

depending on their ability in future meetings and
other activities related to its implementation.

SIGNATORIES:

09.09.2019
Sofia



